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AIS, said winning
the Gaia Award is
the most rewarding
accolade in the
company’s achieve-
ments so far.

“To be recognised
on the world stage
among leaders in
the building and
construction indus-
try for a product
which is a world
innovation and has great advantages
for the environment is wonderful,”
said Ms Gosse. “Water sustainability
is becoming critically important for
companies and our planet and we
are generating huge interest interna-
tionally with this innovation.

AIS’s two signature products –
Autochlor for salt water chlorination
and Ecoline for fresh water chlorina-
tion – are currently exported to more
than 53 countries worldwide.

www.aiswater.com.au ■

AA ustralian Innovative Systems
(AIS) delivers on the promise
of its name – and in 2009

that was the case worldwide when
AIS was recognised through a range
of prestigious business awards. 

AIS is demonstrating at AIE 2010
how its teams are leading a global
transformation in how that most pre-
cious and vital of commodities – water
– can be managed more effectively
than ever before in human history.

In 2009, AIS won a string of high
profile global business awards for its
water management and purification
systems – including an international
‘Stevie’ business innovation award
for Asia-Pacific, and a much-coveted
Gaia global environmental award.
Closer to home in Brisbane, the AIS
team won the 2009 AMP Innovation
Award in the Telstra Business Awards
while also being a finalist in the
Lord Mayor’s Business Awards’ IBM
Award for Business Innovation.

Elena Gosse, executive director of

tems they need to commercialise
successfully.

Apart from the exhibition itself, a
range of workshops, seminars and
private networking meetings are
being scheduled in Brisbane Square
over the two days.

AIE 2010 is an innovative exhibi-
tion in its own right, presenting
innovative products and services in
an environment that invites potential
investors and supporters to network
and link with exhibitors.

But it is also more than just the
two-day event. The value AIE 2010
offers goes well beyond the exhibi-
tion, with a powerful campaign of
publicity and dissemination of infor-
mation about the innovations, ser-
vices and people that are likely to
develop Australia’s next round of
internationally successful businesses.

This is taking place through Business
Acumen’s national and international
magazine distribution, the Australian
Innovation Exhibition Directory in print
and online, and the online resources
leading up to and following the event
developed by Business Acumen.

www.aust-innovation.com
www.businessacumen.biz ■
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Australian Innovative
Systems by nature

Elena Gosse.
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