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Fraud

Fraudsters have been using stolen mobile 
phone numbers to access — and drain — the 
bank accounts of unsuspecting victims, the 
Telecommunications Industry Ombudsman has 
warned.

The practice, according to the TIO, involves 
fraudsters convincing a mobile service provider 
to switch a mobile number to a new SIM card, 
known as SIM swaps.

mybusiness.com.au

Rip-off Contracts

Government commits to stronger protections 
against big business rip-off contracts.  The 
federal government will consider whether to 
outlaw unfair contract terms (UCT) in a bid to 
“strengthen protections” for small business 
ahead of the upcoming election.  Assistant 
Treasurer Stuart Robert and Small Business 
Minister Michaelia Cash said yesterday 
afternoon current unfair contract term laws 
aren’t providing a “strong deterrence” and 
needed to be improved.

smartcompany.com.au

Minimum Wage

Labor’s plan to legislate for the Fair Work 
Commission to lift the minimum wage to a 
“living wage” has drawn fire, with many SME 
owners themselves living below the poverty 
line. On 26th March, the federal opposition 
expanded on its initial idea to explore the 
introduction of a minimum wage. Labor said 
the policy would only cover the minimum wage 
and would not be extended to industry awards.

mybusiness.com.auJanelle Bostock
x x

EDITOR'S 
letter
Chief Executive Officer. 
Editor-in-chief
Janelle Bostock

I don’t know about you, but I cannot read enough about 
Jacinda Ardern. Showing us strong leadership and making 
significant decisions – quickly.   Her determination and 
tenacity to stick by her decision whilst faced with opposition 
and opinions around the world.  She stood firm.

Hillary Clinton commented at the annual Women in the 
World summit in New York recently – “Jacinta showed the 
heart not only of a leader, but of a mother”.  “it was a strong 
message that, given the chance, many women will govern 
and lead differently”.  Earlier at the same Summit Oprah 
Winfrey lauded Ardern’s leadership and urged women to 
“channel our own inner Jacindas.” What resonated with me 
was the quote from her husband that said “I am so incredibly 
proud of Jacinta.  She is making the world a safer place to 
bring up our families and our daughter”. 

As you read through the following pages, you will see that we 
too have our own very strong and powerful business women 
and CEOs’.  

Be inspired by Russian born Elena Gosse – who overcame 
many obstacles in her newly adopted country.  Elena has 
turned a small business into the successful multi-award 
winning business it is today.  From a business perspective, 
Elena regards herself as a disruptor in her industry.  She 
is not afraid to take risks.  Elena is proud, passionate and 
tenacious and challenges the notion of ‘business as usual’. I 
admire her greatly. Read also about her very personal story 
that she shares – the reason for getting behind the Dancing 
CEO’s program and supporting Women’s Legal Services 
Queensland.  

Business ownership is challenging.  It takes confidence, a 
fighting spirit and passion to develop and succeed as an 
entrepreneur.

Daring to be different, challenging the norm.  Adrianne 
Fleming OAM, co-founder of Tristar Aviation, always 
knew what she wanted …and that was to be in the cockpit 
of a plane soaring above the earth.  Read about how she 
accomplished this plus more.  

Women’s Network Australia has always challenged what 
some consider to be “the norm”.  Our magazine offers you 
the opportunity to think outside the box and face adversity 
and challenges.  Download to your smart device as you 
are in for a treat.  Get immersed in the real stories, flick 
through the vast content rich pages covering everything 
from marketing, leadership, finance, business development 
and life skills which is all aimed at ensuring you have the 
best chance of leading your business to success.  Please 
remember to support our contributors and advertisers – 
click on the links and read more about what is behind their 
organisation.  Better still, pick up the phone and have a real 
conversation and say hello. 

 

janelle@womensnetwork.com.au
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Artificial Intelligence

In the artificial intelligence (AI) universe is 
developing by deploying Artificial Neural 
Networks, a software architecture that allows 
algorithms to learn and improve from one 
iteration to the next.

Philip Wang, a software engineer, rented a 
server for $150 and implemented StyleGAN. He 
used images of people from a readily available 
dataset, and has trained the model to create a 
new fake face for any refreshment of a browser 
page.

qodebrisbane.com

Engineering 

According to Science in Australia Gender Equity 
(SAGE), only about 15 per cent of engineering 
undergraduate university students are 
female.A new four-year funding package aims 
to support the greater participation of girls 
and women in STEM. This includes funding to 
extend the SAGE initiative in higher education 
and research institutions and showcasing the 
benefits of STEM skills and careers.

theleadsouthaustralia.com.au

Social Media

A recent report by Statista predicts there’ll be 
3.02 billion social media users worldwide by 
2021. How will  your brand stand out and drive 
sales?

flyingsolo.com.au
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Leaving Russia with two small children 25 years ago, 
Elena immigrated to Australia with no friends, no 
support network and unable to speak the English 
language. After teaching herself to speak English, 
and embarking on further tertiary education, 
Elena sits in an office overflowing with awards. A 
dedicated and successful business woman, she is the 
highly decorated CEO of AIS (Australian Innovative 
Systems), a designer and manufacturer of water 
disinfection technology for swimming pools

Having overcome so many personal 
and professional battles in her 
life Elena’s inspirational story 
is proof that her success is from 
pure grit, determination and 
drive. Professionally she is a highly 
respected CEO and is now is using her 
public speaking skills and personal 
experience with domestic and 
family violence to help others heal. 

As part of her quest to raise awareness 
and make a stand against domestic 
violence, Elena set herself a challenge 
to fundraise over $70,000 for Women’s Legal Service 
Queensland (WLSQ) as part of this year’s Dancing 
CEOs event.. Funds will help WLSQ to continue 
to provide free legal and social work assistance 
to women experiencing domestic violence, 
complex family law and sexual assault matters.

Speaking about this with Elena, it is easy to see 
how passionate she is about such a worthy cause. 
When sharing her story, she speaks openly of 
her mission to look deeper into the causes of 
domestic and family violence and believes that 
teaching   the power of vulnerability could be 
part of the recipe for  prevention over cure.  

HER SUCCESS IS 
FROM PURE GRIT, 
DETERMINATION 
AND DRIVE.

Elena Gosse is a name synonymous with 
power, strength and success. 

FROM RUSSIA
with love
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1. Culturally in business, what 
was it like coming from Russia to 
Australia?

In Russia, I was a professional 
actress and I had my own TV show. 
I also owned an entertainment 
company with 60-70 staff. To be 
a woman in Russia at that time 
with your own business was quite 
a significant achievement because 
most companies were run by men 
and were owned by the state. They 
were tough times, but I’m tougher. 

2.  It would’ve been extremely 
difficult to navigate that; how did 
you cope?

When I came to Australia, I couldn’t 
speak a word of English and it was 
hard coming to the realisation that I 
couldn’t continue my entertainment 
career because of the language 
barrier. I couldn’t do anything that I 
used to know and love, and I didn’t 
have a social network to rely on. It 
was very difficult. 

Three months after being in the 
country, my husband was (falsely as 
it turned out) diagnosed with lung 
cancer and had a third of his lung 
removed. Being unable to speak 
the language, I didn’t know where 
to go or what to do and remember 
standing on our home’s driveway 
sobbing. The neighbour was trying 
to introduce herself and help, but 
I couldn’t understand her. I then 
realised that she was introducing 
herself as ‘Marge” and I replied, 
“I’m Elena” and then burst into 
tears. She is now such a dear friend 
and has  become like a surrogate 
mother to me and grandmother to 
my girls.

3. How long have you been here?

Exactly 25 years this year in June.

4. Was it difficult coming from a 
country where you were so well 
known and respected?

Yes and no.  In one way it was 
easy as no one knew me and even 
though I have always been quite 

strong and perhaps what might 
be now considered  politically 
incorrect, Australians would think 
that was the Russian way.    No in 
that for so many years I was trying 
to please everyone, and be someone 
I wasn’t. It was like I was acting 
and trying to  fit into the Australian 
community. I just wanted to be 
liked. 

The constant battle was exhausting.  
At one point I thought all I wanted 
was to be a mother and wife but I 
soon realised “No! Elena, God gave 
you a brain, so use it.”

That’s when I decided to embark 
on further education, gain another 
university degree and enter the 
family business gradually working 
my way up to CEO.

One cultural difference between 
Russia and Australia is when people 
ask you politely “how are you?” 
. In Russia people are genuinely 
interested in the response and are 
ready to sit and listen. In Australia 
people use it as an informal 
greeting. It took me a while to 
realise that! 

5. How hard is it to work in a male 
dominated industry?

Looking back, even ten years ago I 
was seen only as my husband’s wife 
working in our family business. 
Like a lot of women, especially in 
family businesses, I was doing a lot 
of work in the background. When 
questions needed answering or 
decisions had to be made,  I held 
back and pushed my husband 
forward because I thought I was 
dumb or that no one would want to 
listen to my opinion. I was so hard 
on myself and didn’t give myself 
enough credit.

In 2005, my girlfriends nominated 
me for a Telstra Business Award, 
and I was chosen as the QLD finalist 
and it was mind blowing. It was the 
turning point for my self-belief. 

I started to make major decisions 
for the company and expanded it 

globally. I attended international 
and national trade shows and 
led my team to new heights of 
innovation. I embarked on an 
industry education campaign 
and spoke at many events.  I 
collaborated rather than competed 
with others in our field and 
identified ways for women to be 
supported in the water disinfection 
and pool and spa industries.

6. As a highly decorated business 
woman, how important are these 
awards to you and your business 
and what have they meant you over 
the years?

As a friend of mine often says, the 
best thing about winning awards is 
not winning them, but deserving 
them. Along with my AIS team I 
believe that I have worked hard 
and our business is so innovative 
that we truly deserve every one. 
Having awards shows how you 
are positioned in your industry 
and in in business. Entering 
awards is a great way to keep 
your industry standards in check 
and be recognised as a leader. Its 
great to win an award once but 
its outstanding to continually 
win them as we have.. As well 
as my personal awards, most 
of our company’s awards are 
for innovation. Innovation is an 
important part of our company 
culture and even our name,  , 
Australian Innovative Systems. 

I am proud to be Australian and 
for this country to recognise what 
we do and why we do it. For me, 
it is important that we are an 
Australian manufacturing business. 
We have never gone off-shore, 
not even in the tough times. We 
are passionate about keeping the 
Australian economy growing,  
being innovative, flying the flag 
for excellence in our industry and 
providing jobs and opportunity on 
home soil. 

7. You’re participating in Dancing 
CEOs for a second time, how did 
you get involved?

“NO! ELENA, 
GOD GAVE 

YOU A BRAIN, 
USE IT.”

All I wanted was just to be a mother and wife 
but soon I realised...

I first participated three years 
ago when Women’s Legal Service 
Queensland approached me. This 
year they approached me again 
for the  Returning CEOs category. 
People always ask me, “Wouldn’t 
it just be easier to give money?” 
and of course the answer is “Yes, it 
would be”. 

Fundraising is  hard work, 
especially when the goal is so high. 
I’ve set myself a target of $71,100 
which would be the most any 
individual Dancing CEO has raised 
in the history of the event.

The money is important, but 
awareness is even more important. 
As much as I love to perform on 
stage and dance, it’s not about 
those things, it’s about supporting 
Women’s Legal Service Queensland 
so they can provide more free 
assistance for women in need. They 
already provide services for over 
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E16,000 people each year, but sadly 
many calls  go unanswered. Every 
dollar, every cent can literally save 
a life. I believe that if I raise the 
fundraising bar someone will then 
raise it higher next year.  It’s about 
pushing the boundaries to achieve 
something far more important than 
me as an entrant. 

8. You’ve had resounding success 
in your business. What does Elena 
Gosse want to be remembered for?

Professionally I am already 
respected for my role in business 
and as a mentor to other women, 
but on a personal level I want to be 
remembered for my authenticity 
and be remembered for helping 
others.  I believe that is my mission. 
Part of my mission is to share  the 
importance of being vulnerable, 

not from a position of defeat, or 
as a victim but of power.  Being 
vulnerable is about being honest 
with yourself and others about your 
strengths, weaknesses and abilities,  
asking for help when you need it, 
sharing your thoughts and feelings 
with others, and channelling that 
in a positive way for the greater 
good. That is also why I am such 
a passionate advocate against 
domestic and family violence. 

9. How do you define success? Is it 
money, is it influence?

Success is about celebrating 
whatever you are able to achieve 
every day. It could be a small win 
in your home or work life rather 
than something huge The small 
steps often pave the way to bigger 
success. 

For example, I bought a juicer and 
it was just sitting in my laundry for 
two years before I finally found time 
to read the instructions and start 
using it. Now every morning I make 
myself a healthy green juice and 
feel great – that’s success to me.

Thanks to a great deal of hard 
work, our business is successful 
every day. . It’s not just about 
the products we make and sell 
but who I have inspired to show 
their own vulnerability, or change 
something in their lives.. When I’m 
not making decisions for someone 
else, this is success. It’s so easy 
to be judgemental and say, “You 
have to do this or that” and make 
the decision for someone else. For 
so many years I was given the role 
of decision maker in my friends 
lives, but when I started on my 
own personal journey I realised 
the secret to happiness is helping 
others to help  themselves.

10. What is a typical day like for 
you?

It’s always Go! Go! Go! I usually get 
up about 5am and by 6am I’m doing 
some form or exercise whether 
Xtend barre classes, or walking, 
orpractising my dance moves for 
Dancing CEOs..

During the day, its business as 
usual.. In the evening I’m catching 
up with more work or maybe going 
to events. 

I often use an app called ‘Brain 
FM’ in between meetings to help 
me recharge. Even if it’s only for 
15 minutes, by the time I get to my 
next task or destination I’m ready to 
go again. I also try to meditate every 
day. Every time I feel agitated or 
tired, I just go back to my breathing. 
I practise a one-minute meditation 
where I breathe in and say “peace, 
release” silently over and over for 
60 seconds. It can be difficult to 
commit to 30, 45 or 60 minutes 
of meditation but it’s possible for 
everyone to find one minute. Once 
I have done this I have regained 

perspective, filled my brain with 
oxygen, lowered by heart-rate and 
ready for the next challenge. .

11. Top 3 priorities in business?

• Talk to people and build 
relationships. 

• Upskilling staff – invest in your 
team.

• Business flow over business plan 
– you need to be like liquid and go 
with it. 

12. What is your top marketing 
strategy?

Integrity. Find what you stand for 
and don’t just market for the sake 
of marketing. Maintain integrity 
always, if you say you’re going to 
do something, you should be able 
to deliver – that becomes your 
marketing. 

13. Tell us something we don’t know 
about you.

Most of the time, when people look 
at me, they see a strong woman 
with a Russian accent that can 
break down walls but in fact, I’m 
very vulnerable. I love my kids and 
grandkids. I could easily move to 
Bali with my beautiful family to 
enjoy a life of  meditation , spiritual 
work and self improvement.   Oh, 
and of course dancing, there will 
always be dancing!

14. What’s next for you?

My mission is very clear to me 
now. A year ago, if someone had 
asked me “what is your succession 
plan?” I wouldn’t have been able to 
answer it.  I know that within five 
years I will probably take a step 
back in the business and my family 
will continue to run the day to day 
operations. I know that I want to 
continue to help others. I know that 
I will continue my public speaking 
career.. My mission is about 
working with people to help them 
open up, be more vulnerable and 
help themselves to heal.  

My mission is about 
working with people 
to help them open up, 
be more vulnerable 
and help themselves 
to heal.  



CLICK TO DONATE

WNA is challenging ALL members to give up a cup! Give up 
your coffee for one day, one week or one month and help 

Elena raise funds for the Dancing CEO's Challange with 
Women's Legal Services; helping women and children in 

domestic violence situations. 

MORE ABOUT DANCING CEO'S HERE

CAN YOU GIVE 
UP YOUR CUP?

Australian owned and operated Australian Innovative Systems (AIS) is well known 

for its excellence in the design, production and supply of inline chlorine generation 

and water disinfection technology for commercial and residential pools. AIS and its 

CEO Elena Gosse, have won numerous national and international awards for business 

excellence and innovation. AIS is considered a leader in its field. 

aiswater.com.au

 

Dancing CEOs is a charity event and the largest annual gala held at Brisbane City 

Hall. Each year, Brisbane’s leading CEOs swap the boardroom for the City Hall dance 

floor in front of 1,000 guests to support the prevention of domestic violence. The big 

night returns on Friday, May 17, 2019. The CEOs compete for glory in four categories – 

People’s Choice, Judges Choice, Community Awareness and Fundraising Champion. 

dancingceos.com.au

 

Women’s Legal Service Queensland’s mission is to advocate to achieve justice for 

women. WLSQ is a specialist, not-for-profit, community legal centre providing free 

legal and social work help to women in Queensland. WLSQ assists women in the areas 

of family law, child support, child protection, domestic violence and some areas of 

sexual assault as well as providing community legal education and participating in law 

reform. WLSQ helps over 16,000 women each year. It is estimated 7,000 calls for help 

go unanswered due to a lack of resources and funding. 

wlsq.org.au

ABOUT AIS

ABOUT DANCING CEO'S

ABOUT WSLQ
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